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In recent times, organizations have intensely discussed and developed initiatives for businesses to demonstrate that ‘business does good’ for its stakeholders; owners and the society at large. These initiatives revolve around the adoption of human rights and social responsibility policies. These policies provide a collective framework for corporations to comprehend societies’ expectations while delivering value to stakeholders sustainably. In respect to this, organizations need to align and integrate the organization’s business strategy, objectives and goals with these policies leaders should be at the forefront of implementing the human rights and social responsibility policies. The primary organizational challenge with the adoption of CSR and human rights policies is that it requires firms to measure and report on aspects of their operations in relation to how they fit the company’s strategy. Nevertheless, there are a few effective measurements to ensure these policies are incorporated within these organizations. 
The measurement of CSR’s and human right policies takes three scopes; social, economic, and environmental performance and its impacts, universally referred to as the triple bottom line (TBL) (Høgevold et al.2015). With the triple bottom line measurement, organizations can assess the existing policies and align them to the seven guiding principles of social responsibility; ethical behavior,  transparency, accountability, respect for international norms of behavior, respect for the rule of law, respect for stakeholder interests, and respect for human rights (ISO, 2010). As such, the clearest sign that an organization means business revolves around how it commits its resources including developing comprehensible performance metrics and reporting systems, allocating adequate resources and providing unequivocal leadership support (Hussain, Rigoni & Orij, 2018).
Subsequently, the triple bottom line measurement is significant in measuring the impacts of a company’s core business practices and operations on human rights and lives of individuals. In companies, the human rights framework requires programs and services to be fair and non-discriminatory, participatory, consultative, empowering, accountable and transparent.  By using the triple bottom line measurement, companies can measure how they have incorporated human rights policies, particularly through the Global Reporting Initiatives. The GRI Guidelines assist companies to describe how they are in alignment with social, economic and environmental dimensions (Sethi, Rovenpor & Demir, 2017). Thus, a company’s commitment to human rights can be measured based on the Management Approach and Guiding Principle 15 of the United Nations Guiding Principles on Business and Human Rights (UNGP) (Barnes, 2018). Companies are required to use the GRI guidelines in developing their sustainability reports to report disclosures related to human rights.
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